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Tenth Semester ‘Five Year M.B.A. (Integrated)’
Degree Examination, September 2022

DDCM 1001 : PUBLIC RELATIONS MANAGEMENT

Time : 3 Hours Max. Marks : £C
PART - A

Answer any five questions. Each guestion carries 3 marks.
Write short notes on :

s PR

Pressure Groups
IPRA

Press Conferences
Press Releases
Feature Writing
Community PR
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PR Professional
{5 x 3 =15 Marks’
PART-B

Answer any five guestions. Each question carries 5 marks.
9. Explain the rele of PR in democracy.
10, Write short note on the Evaluation of PR programme.

PIO.



What are the objectives of employee relations in PR management?
What do you mean by professionalism in PR?
Explain the role of PRSI in PR affairs.

<. Elucidate the code of ethics of PK.

%)

How important is the role of writing in PR?

Explain the choice of media for relating to Indian masses.

{6 x 5 = 25 Marks)

9

PART -C

Answer any two questions. Each question carries 16 marks.
Discuss the role of new technologies in PR management.
18. Enumerate in detail about the emerging challenges in PR managerient.

18, Explain the role of PIB in PR / press relations.

{£ < 10 = 20 Marks}
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Answer any five of the fo!
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2.

Define Management Cort’

What is Goal Congruenca? Rriafl -

What is Budgetary Contra!? P e Ak e

Distinguish between Discrationars Cost SAmmitad Cact with eyamplas,
Distinguish between Market hased =nd Cost hased Transfer Pricing.

Explain in how Return on Investmeant (RM1 haramea a nerformance measurement
tool.

What is long range plani i

What is internal audit? Diccucy ile Lasic icawws Liisiny.

3 x 3 =15 Marls)

P.T.O.




Answer any five quesiions
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Explain the concepts of Stralegic
Operational Controi.

Discuss the Cybernetic Paradigm of

What is a Responsibility Cerire? What ars

Centres?

Discuss the concept of Econoinic Val
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How wiil you go about convering Con
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Discuss the concept and signific

pusiness.

Distinguish between Financial Audit and Cost Audit,

Discuss the significance of Managermen

Answer any twe of the following. Eac
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Discuss the functions of the Cos

relevance and significan

Explain the reic
globalised regime.

Explain the concept of Benchmarking a
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Management Control and

> the diiterent tvpes of Responsibility

rorr—
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~ VA and its features.
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ion into Long Range Plan?

Salanced Scere Card in today’s

i loday’s business.

{5 x 5 = 25 Marks)

iries 10 marks.

5t Benchmarking in the ongoing

14 iolal cost management.

(2 x10 = 20 Marks)
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Elective : Marketing
T0M1 : INTEGRATED MARKETING COMMUNICATION

Time : 3 Hours : Max. Marks : 60

SECTION - A

Answer any five questions. Each question carries 3 marks.

1. Explain the benefits of integrated marketing communication.
2. Describe the response hierarchy model.

3. - Discuss the process of customer segmentation.

4. What is celebrity endorsemant?

>.  Elaborate on the functions of direct response agencies.

5.  Write a short note on DOOH.

7. Explain the elements of promotion mix.

What are the online brand communities?
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(5 x 3 =15 Marks)
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Answer any five questions. Each question carie

9.

10.
i
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16.

Answer any fwo guestions. Each question carrie

17

18.

19.

Explain the AIDA model in markati g comm
What are the major product positios ing strate

Elaborate on the process of agency selectios

Explain the advantages and disacvan ages of

Discuss the different types of advertising.

~

Explain how merchandising is used as a sro

' 5 marks
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1 advertising.
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notional strategy.

Describe various online sales promotion ‘echnioy

Elaborate on the budgetary consideratiqn in

Explain the growth of integrated marketir
traditional marketing communication. How
for organizations?

Describe on different advertising media. L
disadvantages.

Elaborate on the process of building a
examples.

s 10 marks
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acvertising.
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